
Learn to love 

your website 

Again! 

  FWM February 2015 Webinar 



What will you learn today? 
 

 

1. Refresh of the FWM TEN 
MARKETING COMMANDMENTS 

2. Review of Commandment #2: “Thou 
shall update your website regularly” 

3. Which pages need to be updated 
regularly – and WHY – and what to 
do with them! 



   The 10 Marketing Commandments: 
1. Thou shall have overall VISION, GOALS, and STRATEGY 

2. Thou shall update your website regularly 

3. Thou shall optimize local search / niche directories 

4. Thou shall create a sustainable review strategy 

5. Thou shall create and promote excellent content 

6. Thou shall promote community involvement 

7. Thou shall be social on social media 

8. Thou shall nurture your herd with follow-up campaigns 

9. Thou shall embrace PR and court the media 

10. Thou shall respectfully and wisely use paid advertising 





   

One brand, one website 

YOUR ONE TRUE WEBSITE 



What do we mean by “update 
your website regularly”? 

 

1. Every quarter or every 6 months 
2. When something changes: 

• Partner or key employee changes 
• Office location changes 
• New badges, awards 
• New charity, community projects 
• New ads (online, offline) 
• New media attention 



Which Pages to Audit? 
 

 

Pages accessed from your main nav bar 
are a great place to start. 



Which Pages to Audit? 
Top Organic Landing Pages 



Which Pages to Audit? 
 

 

Promoted pages… 
 

PPC landing pages 
Books / reports 
Landing pages from drip 

campaigns 
Landing pages from offline ads 



What to look for? 
 

 

Brand Consistency: 
Color 
Logo 
Taglines 
Message 



What to look for? 
Is it clear what visitors should do on 

each page? 



What to look for? 
 

 

Make your English teacher proud… 
Page has logical flow 
Proper spacing and sub-headings 
Professional editing is a MUST! 



 

 

        Test Your Forms 



 

 

         Call Your Phone # 



 

 

    Test Your Chat 



Specific exampleS… 



   Home Page 
 
 



   About Us Page 
 

 



   Bio Pages 
 

 



   Practice / Service Areas 
 

 

1. Main keyword terms 
2. Need them all? 
3. Content relevant? 
4. Images 
5. Testimonials 
6. Case Story links 
7. Call to action 



   Case Stories 
Stories about your best cases, 

clients, patients 
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   Testimonials 
 
 
 
 



   Contact Page 
 
 



   Report / Offer Pages 
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   Got Media Attention? 



   

Questions? 



RESOURCES 
 

• View our pre-recorded webinars at FWM.tips 
 
• Want to know what’s up with your website? 

We offer a free review of your website with a one-
on-one consultation. Fill out www.FWMAnalysis.com  

 

• Next webinar March 17, 2015: Step 3 “Thou 
shall optimize local search / niche directories” 
 

http://www.fwmanalysis.com/

