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“Time is Money”
-Benjamin Franklin



• Events

• Goals

• Custom Segments

• Custom Dashboards

www.FosterWebMarketing.com

4 Google Analytics Tricks That 

Save You Time, Money & Effort
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What Are Events in Google Analytics?
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 An Event has the following 

 Category

 Action

 Label (optional)

 Value (optional)



Event Categories

www.FosterWebMarketing.com

 The name that you supply as a way to group 

objects you want to track



Event Actions
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 Type of event or interaction you want to track



Event Labels
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 Used for additional information for events you 

want to track



Event Values
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 A numeric value associated with the event



More Information
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 Once set up your event data will automatically start 
pulling into the “Events” section of GA.

 Look at “Unique Events” because total will count a 
user who does multiple events.

 These events are not perfect like all data in GA, so 
expect 5 – 10% less events than actual

 We will add code to your website. Just let us Know 
what you want to track



For Example
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 We have 3 offers on our homepage

 We want to track who is requesting these 

different offers from the homepage

Event Category: Offer Request, Book Download, or Free Offer

Event Action: Download or Request

Event Label: 9 Mistakes Doctors, 5 Mistakes Lawyers, 8 Mistakes Video

Event Value: 10



What are Goals in Google Analytics?
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 Measure how well your site fulfills your target 

objectives

 Goals to use on your website:

 Contact Form Submissions

 Report Downloads

 Chats

 Calls



Setting Goals in Google Analytics
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Contact Form Submission Goal
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Report Download Goal
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Chats Goal
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Calls Goal
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Goals Are Set, Now What?
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 To track conversions go to Conversion > Goals

 Quickly see where conversions come from



Goal Flow Report
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What Are Custom Segments?
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 Segments let you isolate 
and analyze subsets of 
your data

 Use Segment builder to 
set individual filters 
that together constitute 
a Segment

 Apply Segments to your 
reports and dashboards 
and see only that 
specific data



Custom Demographic Segments
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Custom Technology Segments
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Custom Traffic Source Segments
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For Example
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 You want to see all visitors who visited your 

website on a mobile device in you’re area from 

your email campaigns



What Are Custom Dashboards?
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 Every view in Google Analytics comes with a 

default "My Dashboard." 

 While the default Dashboard may suffice, the 

real usefulness of Dashboards lies in your 

ability to create and customize them the way 

you want.



How to Create Custom Dashboards
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