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4 Google Analytics Tricks That
Save You Time, Money & Effort

- Events
- Goals GOOSIQ Analytics
- Custom Segments '

- Custom Dashboards
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What Are Events in Google Analytics?

[ Behaviar
* An Event has the following
Cwveryiew
o Category
. Behavior Flow
o Action

¥ Site Content

o Label (optional)
o Value (optional) + Site Speed

b Site Search

‘ = Events I

Cverview

‘ Top Events I

Fages

Events Flow
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Event Categories

» The name that you supply as a way to group
objects you want to track

Event Category Total Events +
14.75% »
13,077 vs 11,3086

1. ScrollEvent

Jun1, 2015 -5ep 11, 2015 11,606 (28.75%)

Feb 18 2015 - May 31, 2015 10,619 (93.18%)

% Change 9.29%
2. Calls

Jun 1, 2015-5ep 11, 2015 1,465 (11.20%)

Feb 18, 2015 - May 31, 2015 T44 (6.53%)

% Change 96.91%
3. Chat

Jun 1, 2015-5ep 11, 2015 6 (0.05%)

Feb 18 2015 - May 31, 2015 33 (0.29%)

% Change -81.82%
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Event Actions

» Type of event or interaction you want to track

Event Action Total Events +

5,666

% of Total: 28.13% (18.454)
1. Answer 5,449 (36.17%)

2. Conversion 217 (3.83%)
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Event Labels

want to track

Event Label

1. No

2. Requested Chat
3. Yes

4. Visitor Chats

5. Email Received

Total Events

» Used for additional information for events you

+

5,666

% of Total: 20.13% (10,454)
4,699 (g2.93%)
410 (7.24%)
340 (6.00%)
121 (2.14%)

96 (1.69%)
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Event Values

)
\SC 4

e A numeric value associated with the event

Event Action Total Events 4 Unique Events Event Value
483 475 114,733
% of Total: 12.15% (3.976) % of Total: 7.26% (5,541) % of Total: 100.00% (114,733)
FWM Main Number 335 (69.36%) 335 (70.53%) 83,814 (73.05%)
2. (Google Organic 43 (e.90%) 30 (|.21%) 7602 (8.83%)
3. Direct 28 (5.80%) 25 (5.26%) 7.019 (8.12%)
4. Referral 21 [4.25%) 20 (4.21%) 5292 (481%)
A DSS Help Mumber 17 (2.52%) 17 (3.58%) 5,399 (2 71%)
6. TF Book 12 (2.48%) 12 (2.53%) 701 (oaE1%)
7. D38 Video Tour 5 [1.04%) 5 (1.05%) 729 (0.84%)
8. Shock & Awe 4 (0.82%) 4 (0.84%) 136 (0.12%)
9. Content Campaign 3 (0.62%) 3 (0.83%) 912 (o.7o%)
10. Fisher ML J (0.62%) 3 (0.63%) 707 (0.62%)
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More Information

* Once set up your event data will automatically start
pulling into the “Events” section of GA.

* Look at “Unique Events” because total will count a
user who does multiple events.

» These events are not perfect like all data in GA, so
expect 5 — 10% less events than actual

* We will add code to your website. Just let us Know
what you want to track
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For Example

* We have 3 offers on our homepage

» We want to track who is requesting these
different offers from the homepage

HE

MARKETING MISTAKES O L L £ ‘
Piﬁiﬁnmnmns BIGGEST MISTAKES WITHVIDED
99% OF LAWYERS MAKE L]
» WITH THEIR ATTORNEY WEBSITE o Q\
THAT COSTS THEM BILLINGS & CLIENTS Q

ROCKET YOU TO

» - -
... AND HOW AVOIDING THESE MISTAKES CAN 8 kN o
k: " 3

Event Category: Offer Request, Book Download, or Free Offer
Event Action: Download or Request

Event Label: O Mistakes Doctors, 5 Mistakes Lawyers, 8 Mistakes Video
Event Value: 10
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What are Goals in Google Analytics?

0N

» Measure how well your site fulfills your target
objectives

* Goals to use on your website:
o Contact Form Submissions
o0 Report Downloads
o Chats
o Calls

| § | & JG) >4 J
4 PR EROE G
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Setting Goals in Google Analytics

)
%
READY,

G b=

R¥% Google Analyti Home  Reporting  Customizaton  Admin

Adrninistration

Foster Web Marketing

Foster Web Marketing - - http:/'www.fosterwebmarketing.com - - www.fosterwebmarketing.com
& Account Settings 1 Property Settings B view Settings

2 User Management 22+ User Management a2 User Management

Y Al Filters J5 Tracking Info = coais

¥5) Change History PRODUCT LINKING ); Content Grouping

W TrashCan =] Adwards Linking Filters

m =
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Contact Form Submission Goal

)
\SC 4

Q‘ Goal setup  Edit
Custom

Q‘ Goal description  Edit

Mame: Contact Form
Goal type: Destination

a' Goal details
Destination

Equals to - fhank-you.cfm Case sensitive

For example, use My Screen foran app and Ahankyou htmiinstead of www example. comidthankyou himi for s web page.

Value optiona

| OFF Assign & monetary value to the conversion.

Funnel optiona

| OFF

Specify 8 path you expect traffic to take towards the destination. Use it to analyze the entrance and exit points that impact

your Goal

This Goal would have a 0.59% conversion rate based on your data from the past 7 days.
Re-verify
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Report Download Goal

)
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Q‘ Goal setup  Edit
Template: Sign up

Q‘ Goal description  Edit

Mame: Report Download
Goal type: Destination

e' Goal details
Destination
Equals ta ~ Irepartsithank-you.cfm Case sensitive

For example, use My Screen for an app and JAhankyou htmiinstead of www example comthankyou_hfml for s web page.

Value optiona

‘ OFF Assign a monetary value to the conwversion.

Funnel options

El

Use an app screen name string ar s web page URL for each step. Forexample, use My Screen foran app and

Ahankyou html instead of waww example.comdhankyou himf for a web page.

Step Mame Screen/Fage Required?

0 Analysis Survey Ireparts/survey.cfm m_|

+ Add another Step

This Goal would have a 0.68% conversion rate based on your data from the past 7 days.
Re-verify
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Chats Goal

)
\SC 4

Q‘ Goal setup  Edit

Custom

Q‘ Goal description  Edit
MName: Chat
Goal type: Event

e' Goal details

Event conditions
Set one or more conditions. A conwversion will be counted i all of the conditions you set are true when an Event is triggered.

You must hawve at least one Event zet up fo create thiz type of Geal Leam more

Category Equalsto - Chat

Action Equalsto - Conversion
Label Equalsto ~ Email Received
Value Greater than -

Use the Event value as the Goal Value for the conversion

=

If you don't have & walue defined in the condition abowe that matches your Event tracking code, nothing will appear as the

Goal Value.

This Goal would have a 0.08% conversion rate based on your data from the past 7 days.
Re-verify
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Calls Goal
OO
o)

Q‘ Goal setup  Edit

Custom

Q‘ Goal description  Edit
Mame: Call - Main Number
Goal type: Event

e Goal details

Event conditions
Set one or more conditions. A conversion will be counted if all of the conditions you set are true when an Event is tnggered.

You must have at least one Event zef up fo create thiz type of Goal Leam maore

Category  Equalsto - Calls

Action Equalsto ~ FWi Main Number
Label Equals to ~

Value Greater than ~

Use the Event value as the Goal Value for the conversion

=

If you don’t have a value defined in the condition above that matches your Event tracking code, nothing will appear as the

5

Goal Value.

This Goal would have a 4.14% conversion rate based on your data from the past 7 days.
Re-verify
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Goals Are Set, Now What?

)

* To track conversions go to Conversion > Goals

e Quickly see where conversions come from

¥ Site Speed

+ Site Search

~Events
Overview
Top Events
Pages
Events Flow

» Publisher

Experiments

In-Page Analytics

Conversions

~ Goals
Overview
Goal URLs
Reverse Goal Path
Funnel Visualizat...
Goal Flow

» Ecommerce

* Multi-Channel Funnels

v Aftribution

Aug1,2015 -Aug 31,2015: @ Goal Completions

Jul 1, 2015 - Jul 31, 2015:

@ Goal Completions

Goal Completions

-4.19%

389 vs 406

S ARIIATDS

Report Download (Goal §
Completions)

-70.59%
10vs 34
PAVO,

A
el

Call - Newsletter (Goal 15
Completions)

100.00%
2vs0

A A

Aug 8

Goal Value

26.37%

$89,24400vs §70,621.00

NP NP -

Newsletter Sign-Up (Goal 6
Completions)

100.00%
2vs1

A A F

Goal Conversion Rate

-23.22%

6 33% vs B 24%
S

48 Analysis (Goal &
Completions)

100.00%

2vs0

Design Consultation (Goal 16
Completions)

100.00%
2vs0

/-
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Aug 15

Total Abandonment Rate

0.00%

0.00% vs 0.00%

Call - Crganic (Goal @
Completions)

0.00%

Ovs0O

Contact Form (Goal 1
Completions)

-32.00%

17vs25

Lot N A

Chat (Goal 10 Completions)
0.00%
1vs 1

S | W | W—

Aug 22

Chad Analysis Survey (Goal 2
Completions)

100.00%

1vs D

S | —

Call - Main Number (Goal 13
Completions)

3.08%
335vs 325

S PAAIANRDS

Call - Email (Goal 4
Completions)

0.00%

OvsD

Call- D55 (Goal 14
Completions)

-15.00%

17 vs 20

aallac ol nB

Aug 28




Goal Flow Report

U Sessions by Source Step 1
Report Download

™ google
BMM5-53M11M5 28 sessions 2B 100% of 28
-!I‘ g;: gle . 2M18M5- 53115 37 sessions ar 7
L 4 i)
weekly_email
BMM5-83M1115 18 sessions 18
2MBMS - 53115 7 sessions 7 7
(direct)
=p weekly _email - "
18 &157% EET pTgE'__:"""m:'ﬂd 6MM5 -85 13 sessions 12
o
2M8M5- 53115 13 sessions 13

greatlegalmarketing.com

. &MM15-591115 i 00%G of 4
-h::lr&:t. 8MMS-8M1M5 4 sessions 4 100% o
13 2M8M5 - 53115 S sessions 5
glm
_ 8115 - 81115 2 sessions 2 100% of 2
=p greatlegalm.. keting.com
4 w20% ZMEMS5 - 53115 3 sessions 3
= glm ) 8115 -91115 75 SEssions 25  100% of 25
=32 ¥v3i%
2M8M5 - 513115 27 sessions 22 100% of 22
-, Total
=25 A13%
61015 - 81115 50 sessions S0
2M8M5 - 513115 BT sessions a7 37
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What Are Custom Segments?

» Segments let you isolate

All SBessicns

and analyze subsets of
your data

 Use Segment builder to
set individual filters
that together constitute
a Segment

* Apply Segments to your
reports and dashboards
and see only that
specific data
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m Import from gallery Share segments

Segment Name

VIEW SEGMENTS
L

All Sessions

All

Custom Blog

Shared Bots

Starred
Bounced Sessions

Selected
Content Themes Aug 12-Sep G
Caontent Themes Jun 10-Aug 9
Content Themes May - Jun &
Mantant Thoamoar Qom0 Tet 4

= -




Custom Demograph

1cC S

egments

Female \isitors = 35

Demographics

Technology

n caneet Freview

Demographics
Segment your users by demographic information

Femals \isitors =35 in New York

Demographics

Technology

Behaviar

Date of First Session

Traffic Sources
Advanced

Conditions

Sequences

Date of First Session

Traffic Sources
Advanced

Conditions

Sequences

“ Cancel Preview

Demographics
Segment your users by demographic information
Age 18-24 25-34 ¥ 35-44 W 4554 ) B5-64 W g5+
Gender ¥ Female Male Unknaown
Language contains -~
Affinity Category (reach) contains =
In-Market Segment contains -~
Cther Category contains
Location City - contains -~ Mew Yark
Gender Female Male Unknown
Language containg -
Affinity Category (reach) contains -
In-Market Segment contains -
Cther Catagory contains
Location City contains  ~  MNew York

www.FosterWebMarketing.com

Segment is visible in any View Change

Summary

i

Segment is visible in any View Change

Summary

0.26%

of users

Users
33

Sessions
48
0.30% of sessions

Demographics

Age: 35-44, 45-54 55-34, 65+
Gender. Female

Gity: contains "Mew York"

of users

Users
466

Sessions
541
3.04% of sessions

Demographics
City: contains "New York™




Custom Technology Segments

)
NS4

Mobile Users “ Cancel Preview Segment is visible in any View Change

Demographics Technology Summary
Technology Segment your users’ sessions by their we 1 mobile techr \
Behavior Operating System contains - 18 790/0
Date of First Session of users

Operating System Version contains  +
Traffic Sources

) Users
\ tai -

Advanced Browser fomEns Summary 2,755
Coneitions Browser Version contains - Sgs;ggs
Sequences 19.73% of sessions

Screen Resolution contains -
0 Technology
24-?2 fo Device Category: contains "mobile”

Device Category contains  ~ | mobile D‘ users
Mabile (Including Tablet) Yes No
Mobile Device Branding contains -

Users
Mobile Device Model contains  + 3624

Sessions
4,619
26.00% of sessions
Mobile (Including Tablet) # Yes L No Technology

Maobile (Including Tablet): Yes
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Custom Traffic Source Segments

)
(S0

Traffic Sources
Segment your users by how they found you

Traffic Sources
Segment your users by how they found you

Filter Sessions = Filter Users Filter Sessions  Filter Users
Campaign contains - Campaign containg -
Medium contains - | arganic Medium contains -
arganic
Source e Source contains -~  (direct)

Traffic Sources

Kevword containg - - .
! Segment your users by how they found you

Filter Sessions  Filter Users

Campaign containg -~ | gugust_2015
Medium contains =
Source containg -
Keyward contains -
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For Example

* You want to see all visitors who visited your
website on a mobile device in you're area from
your email campaigns

| US Mobile \isttors From Email “ Cancel Preview Segment is visible in any View Change

Demographics Traffic Sources Summary
Segment your users by how they found you L
Technology = your Lisers bl : ’
Behavior i i i
Filter Sessions Filter Users 1.03'?/0
Date of First Session ArlEsE
Campaign contains -
Traffic Sources
Medium contains ~ | email Users
Advanced 138
Caonditions Source contains - Sessions
231
Sequences 1.43% of sessions
Ke}-wgrd contains -

Demographics
Country: contains "United States”

Technology

Device Category: contains "mobile”

Traffic Sources
Medium: contains "email
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What Are Custom Dashboards?

» Every view in Google Analytics comes with a
default "My Dashboard."

» While the default Dashboard may suffice, the
real usefulness of Dashboards lies in your
ability to create and customize them the way
you want.
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How to Create Custom Dashboards

ad Google Analytics Home Reporting Customization  Admin

Audience Qverview

Email Export » Addto Dashboard Shortcut
nin
s Cashboards

All Sessions
vy Shared 100.00%

¥ Private

Overview
+ New Dashboard

| + Mew Dashboard i Sessions = | W5, Select 8 metric

== Shorcuts

® S235i0ns
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Add a Widget

Widget title:
| New Widget
Standard:

21 = thl

METRIC TIMELINE GEOMAP TABLE BAR

Real-time:

21 =

COUNTER TIMELINE GEOMAP TABLE

Show the following metric:

- Add a metric

% Boxit

| | % Initial Audience

[ Retained
% New Sessions

% Search Exits

Clone widget



Call- DSS Al Traffic

27 @ Sessions Bounce Rate
% of Total: 100.00% (27 ™ - 100.00%

. A \op
Analysis Requests A 7 YN~ N , —
; A VAR A VAVAYAY

% of Totak: 100.00% (12) T
Aug 8 Aug 15 Aug 22 Aug 28 Sepd Sep 12 Sep 18 Sep 24
Visits by Device
M desktop M mobile  Wtablet Email Traffic

Source Sessions Bounce Rate
weekly_email A0 24.81%
email_signature 244 45.90%
boot_camp_email 4 75.00%
weely_email 4 50.00%
email 1 0.00%
weeklyemall 1 100.00%

Direct Traffic

® Sessions  © Bounce Rate Top 10 Landing Page

i 100.00%

A ﬂ Landing Page Sessions  Bounce Rate



