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Steal The Best Cases From Your 
Competitors Using Guerrilla Warfare
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Executing Campaigns to Target a Hot Case

Nationwide 
product recall

IRS problems during tax season
Property damage 
during a flood

DUIs during 
holidays
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Know Your Terrain: Define Your Audience

Location

Budget

Demographics

Timing
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Content Combat Tactics

 What content is already on your site?

 Check out your competition

 Utilize Google Analytics data
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Content Combat Tactics

 Supporting Content

 Testimonials

 Case Results

 Free Offers

 Drip or Follow-Up Campaigns
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Using Video to Your Advantage 

 Commercials

 YouTube channel

 YouTube advertising

 Transcribing videos

 Marketing domains and tracking phone numbers
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Effective Paid Advertising 
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Public Relations Principles 

 Press release

 Media mentions

 Local interviews

 Press kit on website
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Public Relations Principles 
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Strategic Social Media 

 Connect with your 
audience

 Local community

 Subject matter groups

 Share content and 
relevant information
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Covering Your Tracks: What’s Working? 

 Do you know if your campaign is working? Which 
elements are generating the best ROI?

 Google Analytics to monitor content views.

 Marketing domains and tracking parameters for URLS.

 Conversion tracking for PPC and paid campaigns. 

 Video view counts on your YouTube channel.

 Media mentions and interviews.

 Monitor where your contacts and cases are coming 
from.
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