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What is local SEO 
and why you 
should care? 



1. A highly effective form of 
online marketing that 
allows local businesses to 
promote their services to 
local customers at the time 
they’re looking for a 
specific type of business.  
 

2. The process of affecting the 
visibility of your business 
within local organic search 
results by optimizing your 
website, local profiles and 
citations. 

lo·cal search en·gine op·ti·mi·za·tion      
 noun 



3. Job for someone with 
exceptional 
organizational skills, eye 
for detail and a lot of 
time on their hands. 

 

See also: headache, 
monotonous, frustrating, 
important 

lo·cal search en·gine op·ti·mi·za·tion      
 noun 



Over a third of all searches in 
2014 will be local. When you 
include non geo-targeted 
keywords that trigger 
local results, the  

number nears 50%! 

Source: Business to Community 

http://www.business2community.com/seo/local-seo-can-improve-local-rankings-0803515


Source: Search Engine Journal 

http://searchenginewatch.com/article/2343577/Google-Local-Searches-Lead-50-of-Mobile-Users-to-Visit-Stores-Study


Source: Search Engine Journal 

http://searchenginewatch.com/article/2343577/Google-Local-Searches-Lead-50-of-Mobile-Users-to-Visit-Stores-Study


50% of local searches do not occur 
on search engines, but on 

directories and apps 

Source: Local Vox 

http://localvox.com/resources/small-business-marketing-statistics/#localseo
http://localvox.com/resources/small-business-marketing-statistics/#localseo


Road Map to Successful Local SEO  



Source: Moz 

http://moz.com/local-search-ranking-factors
http://moz.com/local-search-ranking-factors
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Source: Moz 

http://moz.com/local-search-ranking-factors
http://moz.com/local-search-ranking-factors


Standing out from the Crowd 

Source: Moz 

http://moz.com/local-search-ranking-factors
http://moz.com/local-search-ranking-factors


• Using virtual office addresses 

• Using a toll-free 800 number 

• Partially filling out G+ Profiles 

• Using the wrong keywords 

• Stuffing location unnaturally 
into content 

• Forgetting to be social 

• Ignoring your online reputation 



 

• Four primary sources of local citation data for all 
the major search engines: 

  Infogroup, Acxiom, Localeze, and Factual.  

http://www.infogroup.com/
http://www.databyacxiom.com/
http://neustarlocaleze.biz/
http://www.factual.com/




Source: Moz 

http://moz.com/local-search-ranking-factors
http://moz.com/local-search-ranking-factors


Consistency is Key! 











1. Include links to your Facebook and Twitter 
within the description of your Google+ My 
Business 

 



2. Include as many  

relevant categories  

as possible 

 



3. Utilize an office landing page - 
http://www.hupy.com/offices/milwaukee-
personal-injury-attorneys.cfm  

 

http://www.hupy.com/offices/milwaukee-personal-injury-attorneys.cfm
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http://www.hupy.com/offices/milwaukee-personal-injury-attorneys.cfm
http://www.hupy.com/offices/milwaukee-personal-injury-attorneys.cfm


4. Track every listing URL, username and 
password 

 



5. Go to Google+ My Business monthly and 
resubmit your listing 

 



6. Set up Google+ 
My Business for 
client-facing 
lawyers 

 





Approximately 88% of consumers 
surveyed said that they trust online 

reviews as much as personal 
recommendations, while 52% said that 

positive online reviews make them 
more likely to use a local business. 



Restaurants with 3.5 
stars on Yelp are 
63% more likely to 
be full than those 
with just 3 stars! 
 





• Review redirect ratejim.com 

• Set up drip campaigns  

• Personal emails 

 

ratejim.com







