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How to Rank Better on Google Local

Whether you’re a local attorney, barbershop, or retail 
store, higher rankings on the local Google search is just 
as important as your organic search engine rankings 
because of the increased online exposure that it offers as 
the first displayed results.

But what does Google Local look at when determining 
how your business should rank?



“Richmond DUI Attorney”



#1- CLAIMING (and optimizing) YOUR LOCAL BUSINESS 
LISTING!! (LBL)

If you haven’t claimed your profile yet, go to 
https://www.google.com/local/add. 

You then fill out the required fields about your business, 
and submit it to the Google Local Business Center. They 
will then ask you to verify the information by either 
a)them calling you at the phone number you entered, or 
b)them sending you a post card in the mail and you going 
back into the Google Local Business Center when the 
post card arrives and entering a PIN code that is on the 
post card

https://www.google.com/local/add�


Comparison

Bob Battle:



Comparison

This particular 
attorney (under the 
details tab) has 8 
entries about his or 
her business. He or 
she has taken the 
time to “optimize” 
their LBL by adding 
as much information 
as possible, while 
also adding 
keywords in 
appropriate places.

Note: Data from Google for case study purposes only



Optimizing your LBL

After logging into Bob’s Google Local business profile 
we noticed a few things.
Bob has some good text in the “description” field, but 
we can “optimize” the categories:



Optimizing LBL

Instead of only having 2 categories, we’re going to 
maximize this section by adding additional keyword-
rich categories.



Other Ways to Optimize Your LBL

Add Additional Details

Upload Images



Ranking Factors

#2- LBL in City of Search

There is NO way around this. Unlike Organic search 
where you can make certain on-page adjustments to 
convince the search engines that you should rank for a 
search of a specific city, Google local actually 
CONFIRMS that you are located in that specific city.



#3- Proper Categorization of LBL

“Mary Bowling - It’s hard for them to rank you in a 
category if they have no basis for it. If you don’t place 
yourself in categories, they will pull them from 
another source, such as the IYPS. You know how 
messed up some of the Yellow Pages categories 
can be, so do it yourself. Now, Maps will even let you 
create your own category. If they don’t have categories 
for your best keyword terms, create your own.”



#4- Keywords Included in Local Business Listing Title. 



#5- Proximity to Centroid of City Being Searched 



#6- Validation of Business Information with Third-Party 
Vendors

InfoUSA
Superpages.com
Citysearch.com
Yellowpages.com
Localeze
Insiderpages.com
Yelp.com
Merchantcircle.com
Local.com
TrueLocal.com



How to Get More “Local Links”

Cherry Picking



#7 Number of Inbound Links to Website

This is similar to organic SEO where the 
number of inbound links determines 
where you rank. 

Link building techniques is another service 
that we offer, but the free advice that we will
give you is that the authority and relevancy of 
websites linking to you is important, so be 
careful who your inbound links are from. 



#8- Location KW’S- Anchor Text

Having location-based keywords in anchor text of you 
inbound links, such as “Richmond DUI attorney” also 
influences local search engine spiders and is also very 
important to your organic SEO rankings.

Example:

Click Here vs      Richmond DUI Attorney 



Other Ranking Factors

#9 Number of Reviews- GET TESTIMONIALS ON YOUR 
LBL!

#10 On-Page Site Optimization- If you have a website, make 
sure your address is listed and location-based keywords are in 
your page titles and content. The more that you can prove to 
Google local by using your website that you deserve to be 
ranked for a search in your city, the better chance you have of 
being ranked higher.



End of Presentation
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