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People Are Mobile!

2017 was the first year across all FWM websites 
that mobile sessions overtook desktop

2017: 51% 
2016: 44% 
2015: 39% 
2014: 29%



How to Help Faster

1. We will be rolling out an AMP solution for DSS websites in 
2018 - not a ranking factor...yet

2. Resize and compress images on your website

3. Don’t make potential clients hunt for answers!

4. Is your website is fast enough? - fwmdesign.com

https://www.fosterwebmarketing.com/library/dss-instructional-guide-adding-images-to-website-content.cfm
https://www.fosterwebmarketing.com/reports/legal-website-design-consultation.cfm?utm_source=webinar&utm_campaign=december2017_webinar_cta&utm_medium=referral
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How to Know Users Better

1. Not always a good idea for attorneys and doctors

2. Retargeting and display advertising

3. Facebook audience advertising

4. Promote content on LinkedIn (if it makes sense)

5. Choose the right topics and ideas for your content

https://www.fosterwebmarketing.com/blog/linkedin-content-marketing-strategies.cfm
https://www.fosterwebmarketing.com/blog/linkedin-content-marketing-strategies.cfm
https://www.fosterwebmarketing.com/blog/how-to-choose-topics-for-online-content.cfm
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How to Wow Everywhere

1. Consistent branding across all channels

2. Be available when/where they need you

3. Standout from the rest of the crowd

4. Harmony between online image and real life 
experiences for your potential clients

https://www.forbes.com/sites/forbescommunicationscouncil/2017/02/15/the-power-of-consistent-branding-that-tells-a-story/#59067a7f1302
https://www.fosterwebmarketing.com/blog/responding-to-web-leads-within-minutes-alert-communications.cfm
https://www.fosterwebmarketing.com/blog/the-wrong-way-to-stand-out-in-a-digital-world.cfm


Understand Intention

1. Define your perfect client

2. You can’t offer value until you know what 
your audience finds valuable

3. Find the REAL reason 
they are looking for you

https://www.fosterwebmarketing.com/library/how-to-define-your-perfect-client-or-patient.cfm


Capture Attention

1. Take advantage of “micro moments”

2. Risk of ad numbness and fatigue

3. Don’t follow the pack, stand out!

https://www.fosterwebmarketing.com/blog/hook-your-audience-by-marketing-to-micro-moments.cfm


Drive Action

1. What do users think they should do?

2. What do they expect from you? - 4 CTA Tips

3. To drive actions you must address 
expectations.

https://www.fosterwebmarketing.com/blog/lawyer-websites-need-to-have-calls-to-action.cfm


Questions?

Lawyers

FWMDesign.com

FWMAnalysis.com

Doctors

FWMDoctorDesign.com

FWMDoctorAnalysis.com

Additional Resources:
https://www.fosterwebmarketing.com/blog/how-attorneys-can-stand-out-in-a-skippable-world.cfm 

https://www.fosterwebmarketing.com/blog/what-online-audiences-want-from-digital-marketing.cfm

https://www.fosterwebmarketing.com/blog/the-wrong-way-to-stand-out-in-a-digital-world.cfm

https://www.fosterwebmarketing.com/reports/legal-website-design-consultation.cfm?utm_source=webinar&utm_campaign=webinar_december_2017&utm_medium=referral
https://www.fosterwebmarketing.com/reports/legal-website-analysis.cfm?utm_source=webinar&utm_campaign=webinar_december_2017&utm_medium=referral
https://www.fosterwebmarketing.com/reports/free-design-consultation-for-your-medical-website.cfm?utm_source=webinar&utm_campaign=webinar_december_2017&utm_medium=referral
https://www.fosterwebmarketing.com/reports/medical-website-analysis.cfmhttps://www.fosterwebmarketing.com/reports/free-design-consultation-for-your-medical-website.cfm?utm_source=webinar&utm_campaign=webinar_december_2017&utm_medium=referral
https://www.fosterwebmarketing.com/blog/how-attorneys-can-stand-out-in-a-skippable-world.cfm
https://www.fosterwebmarketing.com/blog/what-online-audiences-want-from-digital-marketing.cfm
https://www.fosterwebmarketing.com/blog/the-wrong-way-to-stand-out-in-a-digital-world.cfm

