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Forget	
  keyword	
  ranking	
  and	
  chasing	
  Google…	
  

How	
  to	
  use	
  the	
  news	
  to	
  get	
  you	
  the	
  cases,	
  clients,	
  
and	
  media	
  a4en5on	
  that	
  you	
  really	
  want.	
  



Breaking	
  News	
  Agenda	
  

•  What	
  does	
  it	
  mean	
  to	
  “Leverage	
  Breaking	
  
News”?	
  

•  Using	
  Breaking	
  News	
  
•  Breaking	
  News	
  Examples	
  
•  Measuring	
  Breaking	
  News	
  
•  Resources	
  



•  Special Guests:!
– David Frees"
– Brian Beckcom"

•  Presented by:!
– Danielle Ruderman"
– Tom Foster"



What	
  does	
  it	
  mean	
  to	
  “Leverage	
  Breaking	
  News”?	
  

•  It	
  is	
  a	
  technique	
  of	
  using	
  a	
  hot	
  news	
  story	
  
to	
  promote	
  your	
  experCse	
  and	
  services	
  
(aka	
  “newsjacking”)	
  

•  The	
  goal	
  is	
  to	
  a=ach	
  yourself	
  to	
  a	
  
RELEVANT	
  news	
  story	
  and	
  benefit	
  from	
  
the	
  story	
  going	
  viral	
  





Using	
  Breaking	
  News	
  

1.  Offer	
  your	
  experCse	
  /	
  opinion	
  
about	
  the	
  story	
  

2.  Relate	
  it	
  back	
  to	
  your	
  area	
  of	
  
experCse	
  

3.  Highlight	
  similar	
  cases	
  you’ve	
  
handled	
  



Using	
  Breaking	
  News	
  

"What	
  you	
  need	
  to	
  do	
  is	
  choose	
  a	
  specific	
  
point	
  in	
  the	
  news	
  story	
  and	
  relate	
  it	
  back	
  to	
  
your	
  ideal	
  client.	
  Then	
  aXach	
  it	
  to	
  your	
  
name,	
  your	
  brand.	
  At	
  this	
  point,	
  you	
  have	
  
control	
  of	
  the	
  story,	
  how	
  it's	
  told.	
  Tell	
  your	
  
story	
  directly	
  to	
  your	
  perfect	
  client,	
  naturally	
  
tying	
  the	
  story	
  into	
  your	
  area	
  of	
  pracCce.“	
  

-­‐	
  A1orney	
  David	
  M.	
  Frees	
  III	
  



Breaking	
  News	
  Examples	
  



Example	
  #1	
  
Brian	
  Beckcom,	
  VB	
  A4orneys	
  



Hollywood	
  and	
  Hit	
  Movies	
  

Brian	
  Beckcom	
  from	
  VB	
  AXorneys	
  and	
  the	
  
Captain	
  Phillips	
  movie	
  	
  

www.TheTruthAboutCaptainPhillips.com	
  	
  



Hollywood	
  and	
  Hit	
  Movies	
  



Hollywood	
  and	
  Hit	
  Movies	
  



Hot	
  Breaking	
  News	
  MUST	
  HAVES…	
  
1.   Talking	
  points	
  –	
  consistent	
  message	
  
2.   Press	
  Release	
  
3.   Video	
  
4.   Content	
  
5.   Social	
  Media	
  
6.   Press	
  Kit	
  
7.   Media	
  List	
  /	
  outreach	
  
8.   RetargeYng	
  ads	
  
9.   Targeted	
  Facebook	
  ads	
  
10.  CommenYng	
  on	
  news	
  stories	
  /	
  blogs	
  



Example	
  #2	
  
David	
  M.	
  Frees	
  III,	
  Chairman	
  of	
  
UTBF	
  Trusts,	
  Estates	
  &	
  Wealth	
  

Preserva5on	
  Sec5on	
  



Leveraging	
  Local	
  News	
  

When	
  a	
  new	
  Pennsylvania	
  law	
  took	
  effect,	
  
the	
  media	
  hardly	
  noCced.	
  Dave	
  took	
  acCon:	
  
•  Featured	
  the	
  law	
  in	
  his	
  print	
  and	
  email	
  newsleXer	
  
•  Posted	
  about	
  it	
  on	
  social	
  media	
  
•  Contacted	
  local	
  media	
  outlets	
  	
  
•  Dictated	
  a	
  script	
  about	
  the	
  law,	
  to	
  which	
  he	
  added	
  

PowerPoint,	
  turned	
  into	
  video	
  within	
  a	
  few	
  hours!	
  



Leveraging	
  Local	
  News	
  

Did	
  it	
  work?	
  You	
  bet!	
  

•  Two	
  new,	
  lucraCve	
  clients	
  	
  
•  Many	
  calls	
  from	
  current	
  clients	
  who	
  wondered	
  if	
  the	
  

law	
  applied	
  to	
  their	
  businesses	
  
•  MulCple	
  clients	
  updaCng	
  their	
  estate	
  plan	
  (each	
  worth	
  

between	
  $1000	
  and	
  $5000)	
  
•  Local	
  media	
  exposure	
  
•  The	
  opportunity	
  to	
  teach	
  a	
  course	
  on	
  the	
  new	
  law	
  



Example	
  #3	
  
Damian	
  Mallard,	
  Mallard	
  Law	
  Firm	
  



NaYonal	
  Breaking	
  News	
  



•  Damian	
  Mallard	
  received	
  a	
  call	
  within	
  days	
  afer	
  
Breaking	
  News	
  campaign	
  began	
  

•  The	
  client	
  was	
  local	
  to	
  Mallard,	
  and	
  went	
  online	
  to	
  
search	
  for	
  informaCon	
  when	
  the	
  Penn	
  State	
  scandal	
  
broke	
  because	
  she	
  was	
  affected	
  personally	
  by	
  a	
  
similar	
  situaCon	
  

•  Found	
  video	
  and	
  content	
  from	
  Mallard’s	
  breaking	
  
news	
  campaign	
  and	
  called	
  

•  EsCmated	
  to	
  be	
  “a	
  six-­‐figure	
  case”	
  

NaYonal	
  Breaking	
  News	
  



Local	
  Breaking	
  News	
  
Damian	
  Mallard	
  was	
  featured	
  by	
  local	
  news	
  outlets,	
  
and	
  leveraged	
  this	
  story	
  to	
  strengthen	
  his	
  brand.	
  



Example	
  #4	
  
Andrew	
  Schneider,	
  
Tanglewood	
  Foot	
  

Specialists	
  



“What	
  is	
  
the	
  one	
  

thing	
  Miley	
  
Cyrus	
  did	
  
right?”	
  

Pop	
  Culture	
  



Measuring!!	
  	
  
Breaking	
  News	
  Campaigns	
  



Measuring	
  Breaking	
  News	
  

The	
  Law	
  Offices	
  of	
  Lane	
  &	
  Lane	
  –	
  Chicago	
  
Archdiocese	
  Child	
  Sex	
  Abuse	
  InvesGgaGon	
  
•  Video	
  
•  Press	
  Release	
  
•  FAQ,	
  News,	
  Library	
  piece,	
  blog	
  post	
  
•  Social	
  media	
  (Facebook,	
  TwiXer,	
  Google+)	
  



Measuring	
  Breaking	
  News	
  

Website	
  traffic	
  –	
  track	
  traffic	
  to	
  pages	
  using	
  
relevant	
  keywords	
  
•  Example:	
  Visits	
  to	
  landing	
  pages	
  including	
  
the	
  term	
  “child	
  sexual	
  abuse”	
  increased	
  
592%	
  



Measuring	
  Breaking	
  News	
  

Press	
  Release	
  Metrics	
  –	
  track	
  press	
  release	
  
engagement	
  
•  Full	
  page	
  reads:	
  1,381	
  
•  Times	
  release	
  seen	
  in	
  headlines:	
  60,455	
  
•  Referral	
  traffic	
  from	
  PRWeb:	
  39	
  
•  Total	
  release	
  interacCons:	
  100	
  



Measuring	
  Breaking	
  News	
  

Social	
  Media	
  Engagement	
  –	
  track	
  visits	
  to	
  
your	
  website	
  from	
  social	
  posts	
  
•  Facebook:	
  21	
  visits	
  
•  TwiXer:	
  2	
  visits	
  
•  Google+:	
  0	
  visits	
  



Measuring	
  Breaking	
  News	
  

•  YouTube	
  Views	
  /	
  Comments	
  –monitor	
  
your	
  YouTube	
  channel	
  for	
  views	
  and	
  
comments	
  –	
  respond	
  politely	
  and	
  
professionally	
  to	
  comments!	
  

•  Track	
  Contacts	
  –	
  track	
  on	
  what	
  page	
  leads	
  
fill	
  out	
  forms,	
  and	
  make	
  sure	
  you	
  intake	
  
specialists	
  know	
  to	
  ask	
  if	
  relevant	
  contacts	
  
are	
  responding	
  to	
  the	
  news	
  coverage.	
  



QuesYons?	
  



•  Geqng	
  Media	
  Exposure:	
  
•  Part	
  1	
  
•  Part	
  2	
  

•  How	
  we	
  do	
  breaking	
  news,	
  with	
  
examples:	
  
hXp://www.fosterwebmarkeCng.com/library/breaking-­‐
news-­‐for-­‐lawyers-­‐is-­‐the-­‐key-­‐to-­‐more-­‐clients-­‐and-­‐cases.cfm	
  	
  

Resources	
  


