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Analyzing Google Analytics



Difference Between Dimensions & Metrics



Primary Dimensions

1. Acquisition - Channel, Ad Content, Campaign, Keyword, Landing Page, Medium, Source

2. Behavior - Hostname, User Defined Value

3. Technology - Browser, Browser Version, Flash Version, Java Support, Network Domain, 

Operating System, Screen Colors, Screen Resolution

4. Users - City, Continent, Country, Language, Metro, Region, Sub Continent, User Type



Helpful Secondary Dimensions (Many More)

1. Acquisition - Medium, Referral Path, Source, Source / Medium, Traffic Type

2. Behavior - Event Action, Event Category, Event Label, Exit Page, Full Referrer, 

Hostname, Landing Page

3. Time - Month of Year, Day of Week Name, Hour, Week of the Year

4. Users - Age, Browser, City, Device Category, Gender, Metro, Region, Session Duration, 

User Type



1. Choose primary dimension to view. 

Example: Medium

2. Drill into a primary segment. 

Example: Organic

3. Select new primary dimension to 

drill further.                            

Example: Region

4. Select secondary dimension to 

segment.                                 

Example: City

How To Use Dimensions to Your Advantage



What Is the Definition of Bounce Rate?



Bounce Rate & Pogo Sticking Difference

● Bounce rate: Bounce rate is defined as "the percentage of visitors who visit a 

single page on a website." A high bounce rate isn't always bad, as it can mean 

that while the visitor didn't travel deeper into a site, he did spend some time 

on the page and get an answer to his question. He may have bookmarked the 

page or shared it on Facebook, but since he didn't read more, it constitutes a 

bounce.

● Pogo sticking: Pogo sticking occurs when a user performs a search, clicks on a 

result, very quickly clicks back to the search result page, and clicks on a 

different result. This type of behavior is a direct result of immediate 

dissatisfaction in the search result, and—unlike bounce rate—pogo sticking is 

always a bad thing.



Custom Segments Using Dimensions



Custom Segments Using Dimensions



More Helpful Google Analytics Data Definitions

● Users: Users who have initiated at least one session during date range.

● Entrances: The number of times visitors entered your site through a specific 

page or set of pages. 

● Avg. Session Duration: The average length of a session. Default setup tracks 

after interactions like bounce rate.

● Avg. Time on Page: Amount of time user spent viewing a page. Should always 

be longer than avg. session duration.

● % Exit: (Number of Exits) / (Number of Pageviews) for the page or set of 

pages. It indicates how often users exit from that page when they view the 

page.



Site Speed Reporting in Google Analytics



What are “Events” in Google Analytics?

1. Event Category: Buckets similar events together. 

Example: Calls

2. Event Actions: Type of interaction you track.      

Example: Type of Caller

3. Event Labels: Used for additional information for events. 

Example: Number Used



Example Event Categories & Actions



More Information on Google Analytics Events

● Once set up your event data will automatically start pulling into the “Events” 

section of GA.

● Look at “Unique Events” because total will count a user who does multiple 

events.

● These events are not perfect like all data in GA, so expect 5 – 10% less events 

than actual.

● We can add code to your website. Just let us know what you want to track.



What are “Goals” in Google Analytics?

● Goals let you focus on the highest value 

conversions on your website, such as contact 

form submissions, chats, cals and more. 

● When a visitor to your site performs an 

action defined as a goal, Analytics records 

that as a conversion.



Google Analytics Goal Examples



How to Set Up Goals in Google Analytics

1. Click on the “Admin” button in the bottom 

left.

2. Select “Goals”

3. Click “+ New Goal”

4. Recommend using “Custom” setup



How to Set Up Goals in Google Analytics

1. Describe the goal in “Name” field

2. Choose “Destination” or “Event” type

3. Don’t typically recommend using 

“Duration” or “Pages/Screens per 

session” - they inflate your reporting

4. Use goals to define important actions



How to Set Up Goals in Google Analytics

1. Input destination URL to track.

2. Update to “Begins with” if possible

3. Test using the “Verify” button

4. Use Funnels to track goal destination 

URLs that are shared

5. Audit regularly



Use Reverse Goal Path Report



Google Analytics Help & Training



Need Help? 

FWManalysis.com

https://www.fosterwebmarketing.com/reports/legal-website-analysis.cfm?utm_source=webinar&utm_campaign=webinar_presentation&utm_medium=referral

