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Why Online Reviews Matter

Fairfax, Virginia - Best Personal Injury Car Accident Attorney ...
www.vamedmal.com/

Top 6 Questions About Hiring a Lawyer in Virginia. "Are the top attorneys ... What is
in Ben Glass's Book About medical malpractice claims? Here is a link to the ...
Score: 29 / 30 - 20 Google reviews - Write a review

(+) 3915 Old Lee Hwy #22 Fairfax, VA 22030
v (703) 591-9829

Contact - Our Team - Virginia medical malpractice

Donaldson & Knigge - Capitol Hill - Seattle, WA - Yelp

www.yelp.com > Professional Services > Lawyers

Jodkhk Rating: 4.5 - 14 reviews

14 Reviews of Donaldson & Knigge "In a recent visit to Seattle to visit family, my son
was cited with a traffic violation for speeding. | Googled searched for a traffic ...

Davis Law Group in Seattle, WA - Reviews, Photos, and Directions
seattle_citysearch.com » Seattle

Yok Kk ok Rating: 100% - 7 votes

Davis Law Group in Seattle, WA. Come to Citysearch® to get information, directions,
and reviews on Davis Law Group and other Attorneys in Seattle, WA.

Lawyer Christopher Davis - Seattle Attorney - Awo.com

www.avvo.com > Car / Auto Accident Lawyers » Washington » Seattle

Yok hhk Rating: 10/10 - Review by Awo

Davis Law Group Seattle. 2101 4th Avenue. Suite 630. Seattle, WA 98121. Office:
206-538-2902. Fax: 206-727-4001. View map | Edit this ...

ﬁ by Christopher Davis - in 165 Google+ circles - More by Christopher Davis

s

4
See photos ©2013%gqge  MMBDEa G2013 Google

Benjamin W. Glass lll, &
Associates

Directions Write a review

Address: 3915 Old Lee Hwy #22, Fairfax, VA 22030
Phone: (703) 591-9829

Hours: Closed on Sunday. - See all

Transit: Old Lee Hwy at Willard Way

Reviews

OVERALL

SCORE 29 Sign in for full scores and summary

20 Google reviews

& Courthouse Plaza
Shopping Center
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Why Online Reviews Matter
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Contact - Our Team - Virginia medical malpractice

Donaldson & Knigge - Capitol Hill - Seattle. WA - Yelp Benjamin W. Glass Ill, &
www.yelp.com > Professional Services > Lawyers .
Jok Kk Rating: 4.5 - 14 reviews <€ ASSOCIGteS

14 Reviews of Donaldson & Knigge "In a recent visit to Seattle to visit family, my son
was cited with a traffic violation for speeding. | Googled searched for a traffic ...

Directions Write a review
Davis Law Group in Seattle, WA - Reviews, Photos, and Directions Address: 3915 Old Lee Hwy #22, Fairfax, VA 22030
seattle.citysearch.com > Seattle
Jkkk Rating: 100% - 7 votes Phone: (703) 591-9829
Davis Law Group in Seattle, WA. Come to Citysearch® to get information, directions, Hours: Closed on Sunday. - See all

and reviews on Davis Law Group and other Attorneys in Seattle, WA. )
Transit: Old Lee Hwy at Willard Way

Lawyer Christopher Davis - Seattle Attorney - Awo.com .
www.avvo.com > Car / Auto Accident Lawyers > Washington » Seattle Reviews

Yok hhk Rating: 10/10 - Review by Awo <€ COVERALL Sian in for ful d

Davis Law Group Seattle. 2101 4th Avenue. Suite 630. Seattle, WA 98121. Office: SCORE 29 0 1 for T Scores and semmary
206-538-2902. Fax: 206-727-4001. View map | Edit this ...

ﬁ by Christopher Davis - in 165 Google+ circles - More by Christopher Davis
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Why Online Reviews Matter

Bing Search: Reviews Are Prominent Here, Too

Davis Law Group Personal Injury Lawyers
The Law Office of Joshua M Moultray - Bellevue, ...

www.yelp.com> ... » Lawyers » Criminal Defense Law ~ 10 reviews q,‘-,\ > &2
11661 SE 1st St Ste 207 (at S 116th Ave) Bellevue, WA 98005 < @
Dec 15, 2012 - (206) 777-1435 - "I am a contractor out of Seattle and 2l
have been in business for 5 years. We had an issue arise with a ... \‘—}' ’ \‘3;
\ 11 L’ 1
® TS
L o
Davis Law Group Personal Injury Lawyers in ... > DR
local.yahoo.com/info-58096258-davis-law-group-seattle-seattle ~ 5 reviews L Q)f" N N R 6»40 e
2101 4th Ave, Ste 630, Seattle, WA b /82012 M-,c,ds'o@ﬁ'c?,po,a,bn
(206) 727-4000 - Categories: Accident Lawyers . Personal Injury <y \\&Q,.,_ A o NN 7 @r2012:Nokia
Lawyers Payment: Visa, MasterCard, American Express, Discover,
Debit Cards, Check Brands: Davis Law ... Directions

Davis Law Group in Seattle, WA - Reviews, ...
seattle citysearch.com Seattle ~

7 review
2101 4th Ave Ste 630, Seattle, WA 98121 e
| was in a nasty rear-end accident over a year ago and contacted
Davis Law Group to help me deal properly with the insurance ...
5 .\
Dr_ Edward S. Kole, DO - Phone & Address Info — Southampton, __ 100% posiiive
www.healthgrades.com» ... » Pennsylvania (PA)» Southampton ~ Yahoo.com (6)
Patient rating: 100/100 - 2 ratings - General Surgery - Southampton, PA Citysearch (7)
Kole Plastic Surgery. 1003 Street Rd. Southampton, PA 18966. Get Phone YellowPages (8)
3! Number. Get Directions. You May Also Like. Taming Rosacea Triggers; The ... gest

Report a problem

WWW.FOSTERWEBMARKETING.COM
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Why Online Reviews Matter

Bing Search: Reviews Are Prominent Here, Too

The Law Office of Joshua M Moultray - Bellevue, ..

www.yelp.com> ... » Lawyers » Criminal Defense Law ~ —_—
11661 SE 1st St Ste 207 (at S 116th Ave) Bellevue, WA 98005

Dec 15, 2012 - (206) 777-1435 - "I am a contractor out of Seattle and

have been in business for 5 years. We had an issue arise with a ...

10 reviews

Davis Law Group Personal Injury Lawyersin ...

local.yahoo.com/info-58096258-davis-law-group-seattle-seattle ~
2101 4th Ave, Ste 630, Seattle, WA

(206) 727-4000 - Categories: Accident Lawyers , Personal Injury
Lawyers Payment: Visa, MasterCard, American Express, Discover,
Debit Cards, Check Brands: Davis Law ...
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6 reviews

Davis Law Group in Seattle, WA - Reviews. ...

seattle citysearch.com Seattle ~ —_— 7 reviews
2101 4th Ave Ste 630, Seattle, WA 98121

| was in a nasty rear-end accident over a year ago and contacted
Davis Law Group to help me deal properly with the insurance ...

Davis Law Group Personal Injury Lawyers
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Directions

Dr. Edward S. Kole, DO - Phone & Address Info — Southampton. ...

www_healthgrades.com ... » Pennsylvania (PA)» Southampton ~
Patient rating: 100/100 - 2 ratings - General Surgery - Southampton, PA

Kole Plastic Surgery. 1003 Street Rd. Southampton, PA 18966. Get Phone
Number. Get Directions. You May Also Like. Taming Rosacea Triggers; The ...

100% positive
Yahoo.com (6)
Citysearch (7)
YellowPages (8)

Report a problem
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Why Online Reviews Matter

Where Does Google Get Review Data?

* Main review websites provide data feeds to search engines and
other review sites (ex: Citysearch feeds review data to YP.com,
Bing, Yahoo Local, InsiderPages, Ziplocal and more).

* Google can scrape data from smaller review sites.

* Google can find review language in news articles, in blogs, and
even on your own website.

Bottom Line: If there is text online that sounds like a review of your
business, the search engines can find it.

WWW.FOSTERWEBMARKETING.COM
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Why Online Reviews Matter

Online Reviews Drive Client Decisions

Your website may be found in organic search, but
potential clients are also searching your business
name and YOUR name online.

Do you know what has been written about you?

WWW.FOSTERWEBMARKETING.COM
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Why Online Reviews Matter

Be Aware of Your Online Reputation

Do you know what is being said about you online?

Do you know which review sites rank well for your business name
and for your personal name?

Have you checked EACH of your locations?
 Google and Bing: search your business name and location(s)

e Search for each of the individual members of your firm or office

v~ Make a spreadsheet to track which review sites
Q rank well for each location / person.

WWW.FOSTERWEBMARKETING.COM
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Review Mindset

What comes to mind when you hear
“‘customer reviews”?

“I don’t have time!”
“Most reviews are fake!”

“What if | get negative reviews?”

“I already know I’'m great!”

“I don’t need ANOTHER thing to do!”

WWW.FOSTERWEBMARKETING.COM
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Review Mindset

Change Your Thinking on Reviews

Reviews are a core component of
Quality Client Service

A good review strategy...
* should be part of your business’s quality

“Someone calling themselves
assurance p rocess a customer says they want

something called service.”

* will help you address customer concerns
and complaints

e can make your business better

WWW.FOSTERWEBMARKETING.COM
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Making the Most of Bad Reviews

How to Make Bad Reviews Work in Your Favor

1. If you made a mistake, show potential clients OO&C‘
how you handle a problem: &> “%op
* Be accountable A e,
o ‘qGG

* Own theissue and apologize sincerely
e Describe how you will (or did) make things
right

2. If the reviewer is being unreasonable — use this as an opportunity
to filter out similar non-perfect clients.

Remember: You are writing to your FUTURE clients, not just to the upset reviewer. Keep cool
and make a good impression.

WWW.FOSTERWEBMARKETING.COM
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Making the Most of Bad Reviews
Don’t AVOID Bad Reviews

— 1. Follow up with clients immediately after
service.
Re\PTQu\ | 2. Make it easy for clients to complain to

’ripg \? you.

3. Got a complaint? Address it quickly.

WWW.FOSTERWEBMARKETING.COM




5 FOSTER

WEB MARKETING

What Not to Do

10 Things NOT To Do

1. DON'’T offer incentives or rewards for
leaving reviews.

i
S
S/

2. DON'T trust any company or consultant
that says they can clean up your bad
reviews or can get you positive reviews.

Vg

TEEED

3. DON'T take your clients’ review emails or hand-written letters
and enter them online for them, and don’t let another
company do it for you.

4. DON’'T use QR codes to take people to a review website.

WWW.FOSTERWEBMARKETING.COM
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What Not to Do

10 Things NOT To Do

5. DON’T have employees review you, and
don’t make your family or friends review
you unless they are legitimate clients.

KRR

6. DON’T have a laptop or tablet device in
your office for reviews — many review sites

filter reviews by IP address.

TEEER
_

A

S

7. DON’T drive clients to only one review site. Letting clients
self-select how and where they review you creates a more

natural online review profile.

WWW.FOSTERWEBMARKETING.COM
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What Not to Do

10 Things NOT To Do

8. DON'’T give people too many options.
Google+ and 3-4 other review sites is
adequate.

_/
D
A

Vg

TEEER

10. DON’T try to solicit a bunch of reviews
from former clients all at once. Slow and

steady wins the race.

10. DON’T take reviews personally. This is business.

WWW.FOSTERWEBMARKETING.COM
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Anonymous Reviews

In a Sensitive Business? Anonymous Reviews

 DUI lawyers, plastic surgeons, divorce lawyers — these types of
businesses may struggle with getting online reviews.

* Find and promote review sites that allow ANONYMOUS
reviews:

v’ CitySearch

v’ Judy’s Book
v’ YellowBot

v" Avvo

v' RateMDs.com

WWW.FOSTERWEBMARKETING.COM
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Creating and Executing a Review Strategy

Make it EASY to Leave Feedback

* As part of your client close-out process send an email asking for
feedback.

 Add a feedback form to your website with a star or numeric
ranking system.

 Low Ranking: Send client to a page on your site that asks for
more details so you can resolve the issue.

* Send all clients who submit feedback to a thank you page
and thank you email — include links to your top review sites.

\\l’

~ ) Let clients self-select where they leave feedback online. This will help
to give you a natural review profile.

WWW.FOSTERWEBMARKETING.COM
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Creating and Executing a Review Strategy

Review FAQs

Which review sites should | focus on?
Include Google+ Local, Yelp, Avvo, and 1-2 other sites that rank
well for you and your business.

* How do |l ask for a review?
Ask clients to “leave feedback”, don’t say “Review Us!” some
review sites are picky about this.

 What if | have multiple locations?
Put a feedback form and review icons on your office landing
pages, have a unique feedback form thank you page / email for
each.

LR J
‘@' Encourage clients to “check-in” on sites like Foursquare and Yelp -

proof that a client has physically been at your business helps!
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Creating and Executing a Review Strategy

Monitor Client Feedback

 Make monitoring feedback part of your quality assurance
process.

 Set up Google Alerts for your business name and the names of
partners in the business.

 Search for your name and your business name regularly to
monitor for new review sites that rank well.

 Respond to reviews when possible.

Use reviews as an opportunity to improve your business.

WWW.FOSTERWEBMARKETING.COM
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Creating and Executing a Review Strategy

~ ) Bonus Tip: Google+ B2B Reviews

Logged in as your business on Google+, leave reviews for popular
businesses and organizations in your local area.

“Barnacle” reviews by using the popularity of other local
businesses to improve your business exposure.

Read more:
http://www.seomoz.org/blog/barnacle-reviews-on-google-plus-
local

WWW.FOSTERWEBMARKETING.COM



5 FOSTER

WEB MARKETING

Additional Resources

 http://blumenthals.com/blog/2013/01/31/the-pendulum-
swings-on-googles-review-spam-filtering-as-google-relaxes-
filter

 http://getlisted.org/resources/improve-your-reputation.aspx

 Google review content policy
https://support.google.com/plus/answer/2622994?hl=en

* Yelp guidelines http://www.yelp.com/guidelines

WWW.FOSTERWEBMARKETING.COM
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Questions?
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