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Useful Data



Useful Data

• DSS provides statistics for your website, some of it 
pulled from Google Analytics. 

• Keep an eye on these stats, they will help you gauge 
the performance of your website, specific pages, 
emails, and more. 

• Let’s review some of the provided data 



● Awareness
● Individuals
● Attentiveness

● Visibility
● Retention
● Impact



Email statistics will tell you what emails are working, and which 
emails are not. If it has good stats, make more of those emails!



Organize Your Pages By Category

• To keep things organized for you, and for your 
visitors, make sure you categorize all your Library 
Articles, Blogs, FAQs, Offers, Videos, Reports, and 
Testimonials

• You don’t want to encumber yourself with too many 
many practice areas. This will complicate the user 
experience, and make a mess of DSS 

• If something falls under a practice area, but is not 
evergreen content, make it a library article or an 
FAQ.





Keep It Simple



Flow Your Website

● Picture your web pages like 
a net, with links being 
branches from one net to 
the other. 

● Each time a prospect hits a 
net, there’s a chance he 
gets caught. And boom, 
you’ve got your client. 

● Cast out multiple nets at 
once by linking other 
articles and blogs 
throughout your website. 



The Philosophy (Discussion)



Improvements 
coming to DSS
We’re always talking about what we’re 
going to do next with DSS. We’ve got 
some plans in the funnel, but this is 
about to roll out: a redesigned inquiry 
email. 



Any Questions?

DSS has a lot to it. If there’s anything you’re 
curious about - whether its something you’re 
wondering DSS can do or something you’ve 
seen that you want to know more about - ask 
now and we’ll explain it. 


