
How to Create a Review 
Strategy 

LAURA JOHNSON

ELIZABETH WINTERS



Why Do Online Reviews Matter?

www.FosterWebMarketing.com

Reviews influence consumer decisions.

• Two-thirds of the participants in 

a recent survey said they would 

be more likely to hire a 

lawyer with online reviews.

• 84% of patients surveyed in a 

2015 study used online 

reviews to evaluate 

physicians.

http://thomsonreuters.com/en/press-releases/2016/april/consumers-more-likely-to-hire-lawyers-with-online-reviews.html
http://www.softwareadvice.com/resources/how-patients-use-online-reviews/


Why Do Online Reviews Matter?
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Reviews impact 

local rankings.

Google review count 

and score are 

factored into local 

search ranking: more 

reviews and positive 

ratings will probably 

improve a business's 

local ranking. 



Why Does Google Love Reviews?
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…Because WE do!



Where To Get Reviews
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 Search for your business, 

individual members, and 

competitors.

 Search for keywords that 

apply to your business.

 Make sure that your profiles 

on these sites are claimed, 

accurate, and complete.

Find Popular Review Sites 

for Your Niche & Location



Where to Get Reviews
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• More positive reviews 

on more sites can 

benefit potential clients 

and boost your local 

rankings.

• Map of review 

syndication sites

• Create a diverse review profile.

• Suggest 3-5 options for review sites when asking clients to 

leave feedback.

• Search engines pull reviews from other popular review sites.

http://www.localvisibilitysystem.com/docs/Local-Business-Reviews-Ecosystem.pdf


Where to Get (Anonymous) Reviews
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 Citysearch

 Avvo

 Angie’s List

 Healthgrades

 Judy’s Book

• DUI lawyers, plastic surgeons, divorce lawyers – these 

types of businesses may struggle with getting online 

reviews. 

• Promote review sites that allow ANONYMOUS reviews: 



How to Get More Positive Reviews
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• Ask for reviews at the right time

• Utilize Feedback Module in DSS™ or an email campaign

http://www.fosterwebmarketing.com/library/how-to-use-the-dss-feedback-module.cfm


How to Get More Positive Reviews
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• Target reviews by client email

o Ask @gmail.com email addresses for Google+ reviews

o Yelp’s Find Friends feature helps identify clients on Yelp



How to Get More Positive Reviews
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• Provide clear instructions

o Create a review page 

on your website and a 

printed version

o Guide clients with 

easy-to-follow 

directions

o Walk people through 

the process over the 

phone

https://whitespark.ca/review-handout-generator/


How to Get More Positive Reviews
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Review page: http://www.morganweisbrod.com/reports/review-morgan---weisbrod.cfm

http://www.morganweisbrod.com/reports/review-morgan---weisbrod.cfm


How to Discourage Negative Reviews
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• Prioritize great customer service 

and communication

• Follow up soon after service

o Give opportunity to complain to 

you directly 

o Utilize Feedback Module

• Respond to complaints quickly 

and deliberately

o Avoid people venting online

o Look for trends in negative 

feedback to improve processes



How to Discourage Negative Reviews
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• Monitor reviews regularly

o Set up Google Alerts for your business name and 

individuals’ names

o Search for your business and individual names regularly 

to look for new reviews that rank well

Sign up for Google Alerts: https://www.google.com/alerts

https://www.google.com/alerts


How to Respond to Reviews
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• Address negative reviews quickly

• Thank the reviewer for their feedback and apologize

• Keep it short and don’t be defensive

• Explain what you will do to fix the problem in the future

• Ask the reviewer to 

contact you to take the 

conversation offline

• Take responsibility for 

the things you did wrong

• Don’t forget to respond 

to positive reviews



Example Responses



How to Avoid Having Reviews Removed
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• Don’t offer incentives for leaving reviews

• Don’t type your clients’ handwritten reviews and post them 

on review sites

• Don’t leave a review on behalf of someone else

• Don’t have your own employees review you

• Don’t make your family or friends review you unless they 

are legitimate clients
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• Don't trust a 3rd party that says 

it can remove bad reviews

• Don't have a laptop in your 

office for reviews; many sites 

filter reviews by IP address

• Don’t drive clients to only one 

review site, instead let clients 

choose where they review you

• Don’t ask for a lot of reviews 

from former clients all at once

Read more about review filters: https://moz.com/learn/local/review-filters-in-local-search

How to Avoid Having Reviews Removed

https://moz.com/learn/local/review-filters-in-local-search


Questions
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