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Why Case Results? 
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Inspire Confidence 

Convert Potential Clients to Actual Clients 

Highlight Your Expertise 



Getting Started 
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Choose the right case or patient story 

Gather supporting details 

Confirm the use of personal information 

Get a testimonial from the client or patient 



The Key Elements 
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What happened 

How your client or patient was affected 

Why they came to you 

How you were able to help 

The outcome 



Making it Personal  
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Case Results Should Be: Case Results Should NOT Be: 

Genuine and meaningful. People come to you 

during stressful, painful, and difficult times. Show 

them you understand their pain and you’ve helped 

others in similar situations.  

Generic or clinical. Do not use case results to 

describe what you did from a medical or legal 

perspective, use them to describe the process and 

journey for you and the client/patient.  

A story. Make it descriptive so prospective clients or 

patients can relate.  

A report. Providing just the facts can seem detached 

and impersonal.  



See How It’s Done 
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Questions? 
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