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October Webinar: How to 
Embrace PR and Court the 
Media 



What we’ll be covering 
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How to:  

 Create and implement a PR 
strategy  

 Prepare for a “PR crisis”  

 Pursue the media, 

 Use breaking news for your 
business, 

 Write an effective press release,  

 Be consistent with content 



Create & Implement a PR Strategy  
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 Establish: 
 Brand Identity 

 Communication Plan 

 Targeted Media List 

 Google Alerts 

 Influencers in Your Field 

 Relationships & Collaborative 
Content 

 Events & Activities  

 Press Releases 

 



Prepare for a PR Crisis 
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Prepare for a PR Crisis 
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 Negative Feedback/Bad Press 
 Respond 

 Apologize 

 Flood the channel with positive 
reviews 

 Technology Crisis 
 Back Up EVERYTHING 

 Natural Disasters 
 Office Closure Notifications 

 Follow-Up Process 



Prepare for a PR Crisis 
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 Appoint One Person to Take the Lead 
 Notify Customer-Facing Employees 

 Provide Direction 

 Investigate 

 Respond Appropriately  

 Learn From the Experience 



Pursuing the Media 
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 Utilize Existing Connections! 

 How Do You Make Media Connections? 
 Network! 

 Make Friends 

 Build Connections Before You Need Them 

 Make Their Life Easier 

 Don’t Be Needy or Annoying 



Pursuing the Media 
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 Perfect Your Pitch: 
 Know Your Target’s Area of Focus 

 Know Who Your Reaching Out To 

 Have Several Angles 

 The Media Wants Something That Will 
Capture Their (And Their Readers’) Attention 

 Become a Reliable, Expert Source Your 
Journalist-Friends Can Rely On. 



Pursuing the Media 

www.FosterWebMarketing.com 



Breaking News for Your Business 
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 Have a Plan BEFORE News Breaks. 
 “I’m going to be on Good Morning America. 

Tomorrow.” 

 Things to Consider for Your Breaking 
News Plan: 
 Press Release 

 Social Media Campaign 

 Website Content 

 Video 

 Be prepared for a lot of work in a 
small timeframe! Have reliable staff 
ready to work. 

 



Effective Press Releases 
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 Newsworthy 

 Clear 

 Relevant to your Audience 

 Get to the Point 

 Concise 

 

 Things to include: 
o Photos 

o Quotes 

o Pricing/Deadlines 



Be Consistent With Content  
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 Don’t Get Content Amnesia! 
 Know what’s on your site. 

 Be Brand Aware—Particularly When Dealing 
With the Media. 
 Does your site reinforce the image you want to be 

portraying? 

 Do Everything With Purpose. 



Questions? 
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