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http://www.adwords.google.com/
http://www.adwords.google.com/express
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http://mysocialsherpa.com/the-ultimate-retaliation-pranking-my-roommate-with-targeted-facebook-ads/
http://mysocialsherpa.com/the-ultimate-retaliation-pranking-my-roommate-with-targeted-facebook-ads/
http://mysocialsherpa.com/the-ultimate-retaliation-pranking-my-roommate-with-targeted-facebook-ads/
http://mysocialsherpa.com/the-ultimate-retaliation-pranking-my-roommate-with-targeted-facebook-ads/
http://mysocialsherpa.com/the-ultimate-retaliation-pranking-my-roommate-with-targeted-facebook-ads/
http://advertise.bingads.microsoft.com/en-us/home
https://www.facebook.com/advertising

Facebook Boosted Posts

Boost Post

Simple: create
post, click
“Boost.”

Pick a budget and
get estimated
reach figures.
Great for
promotions,
launches, and
events.

Labeled as
“sponsored.”
Audience only
includes people
who like your
page, as well as
their friends.
You're paying
more to reach
people who
already follow
you.

Determined by
audience size.
One-time,
lifetime budget
of $20, $40,
S60, etc.

Get your
Facebook posts
more facetime
in front of your
followers, as
well as their
friends.

Facebook Promoted Posts

W Page Post Engagement

All the flexibility
of FB’s ad
manager
platform, but
designed to
promote posts,
not native ads.
More targeting,
pricing, and
bidding options
than boosted
posts.

Less intuitive
than boosted
posts.

Determined by
audience size
and projected
bidding. Similar
overall to
traditional FB
ads.

Somewhere in
between a
standard post
and an ad. Got
something
exciting to say?
Say it louder
(reach more
people) with
promoted
posts!



https://www.facebook.com/
https://www.facebook.com/ads/create

Can be retweeted,
replied to, and
favorited.

Can include links,
#hashtags, and
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Can also displa . .
. piay . Mobile only Native ads
ads in Yahoo Mail
. New product; across the
Inboxes (in a small Not yet .
real world . entire
banner across the . . determined
samplings still pantheon of
top)
. small. Yahoo!
Demographic
targeting

Mobile only



https://business.twitter.com/products/promoted-tweets
https://advertising.yahoo.com/Blog/gemini-announcement.html

