
MOLLY McCORMICK

ZACH STONE

How to Create Social 
Content



“Social Content” vs. “SEO Content”
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Social Content SEO Content

Image heavy Text heavy 

Plants the idea in the users head Answers questions users are searching for

Focus on single, generic keywords Focus on long-tailed keywords



“Social Content” vs. “SEO Content”
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“Social media is used by customers 
and prospects to communicate 
among themselves, and 
occasionally with companies.”



Why Social Content Matters
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●Brands your business
●Attracts users
●Opens the door for conversation
●Humanizes your brand
●Posts can show up in search engine results
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How to Create Social Content 
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●Attracts users
●Record video
●Create infographics
●Look to trending topics
●Take photos around the office
●Write about something different 
or unique
●Break up articles with lists, 
images, and bullets



Infographics
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Relevant Information
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Images and Social Posts
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When and Where to Share It
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Infographics Pictures Videos Links to Articles

Facebook Often Frequently Often Occasionally

Twitter Often Frequently Often Frequently

Pinterest Frequently Frequently Occasionally Always link back to 

more information

Google+ Frequently Occasionally Often

(YouTube)

Always link back to 

more information

Tweets with images receive:

18% more clicks

89% more favorites

150% more retweets



Tips and Tricks for Engagement
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● Use brand ambassadors
● Tag other businesses and 

people
● Don’t start with mentions
● Tweet at 9 am and 3 pm
● Join communities



Questions?
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